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EDITORIAL ENGINE

CREATIVE AGENCY

E-COMMERCE HUB

CULTURAL BRAND

table of

» tennis & culture
» the magazine

» digital cover

» Racquet guide

» digital content

» press & influence
* creative agency
» the audience
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the intersection of
TENNIS &

Rach€t iS a piOﬂ€€l‘ng media ~rom immersive storyte”ing to must-attend events

and llf@StYl@ COmpany that Cel_ al influence makes it the |eoo|ing g|obo| media and

€brat€S th@ art, ]dﬁas, StYle, and |i1[esty|e tennis brand, redeﬁning the sport for the
: next generations.

culture of tennis. et generations

An editorial engine, creative agency and
e-commerce hub, Racquei: is the premium
cultural brand in tennis.

EDITORIAL ENGINE CREATIVE AGENCY E-COMMERCE HUB CULTURAL BRAND

to sold out product co||0bor0’tions, Dccque’t's cultur-
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i why TENNIS,
' why

The appetite for storyte”ing, experientio| and

Ew)

IR R Tennis has exp|oo|eo| at the recreational & Oro lev- The oﬁerings for fans, and participants haven t |<ep’t >
els - at a time where there is a gaping hole at the up with demand. The experiential, 0
center of the sport. e-commerce & |P opportunities are imitless. ©

C

m

-

\ e Z;Z‘jefi'ijpfje@ ondaudiencesis — Searches in the US for adult
tennis lessons jumped 240%
L following the release of the
| /endaya hlm, Challengers.
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Athletes love to work with
us because we EMPOWER

themm TO CREATE.
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the

Racquet works with some of the best storytellers - those
experienced in the tennis conversation, and those who ve
never covered the sport - as well as celebrated artists and
photograpl'\ers to exp|ore the modern tennis |Qndscope Ia
a higHy coveted coffee-table orint pub|icotion.

400,000 MAGAZINES IN CIRCULATION

Partnership Opportunities

— ditorial Dartnerships

Bespol@ lssue Placement

Branded Content

EDITORIAL ENGINE CREATIVE AGENCY E-COMMERCE HUB CULTURAL BRAND
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RACQUET
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DIGITAL

Through Dacquet’s unique blend of narrative s|:ory|:e||ing and immersive me-
dia contextualization, we will cratt o magazine feature story with yOou. We will
commission a best-in-class feature writer and create origin0| photogrdphy and
vi&eogrqphy, led by our creative director, to create a suite of cligii:a' content
readyto|0unch.

This story—which will appear as our hype cover on racquetmag.com, In our
news|etter, on social Chorme|s, as well as the print 1Issue of Docquet mag—wi”

be a hero moment for 2025, |t will also be co-owned and available tor both

as \/\/eH as L)FOD& ombasso&or use In C1|| O/O Cl’]Oﬂﬂe|S.

Partnership Opportunities

—ditorial Dartnerships

365}30'(6 |SSU€ D|chment

EDITORIAL ENGINE CREATIVE AGENCY E-COMMERCE HUB CULTURAL BRAND

Every hero is
situational.

o
whur o bur e — ¥ i
1'tes ke pragsr man bep barli-bermn an sl
ng Sor amdl compasing m compoomT s
murtrbay ddanrg b pubine boilth ornn. [iekend.
e et bl ol s [ i,

wwl bl Pl i mian, o b o w8, 0 i il
fow, ch vores chasge. T e s sl 11y b
3 plufomn brfaning 2 vwop wans plaver, b

------------------------------

.............................
By, v e plavers chel chamls o hinges, e
s v, e ke custing Huough the &n
ks & demalir Aever twarg. Teaeiy' waick
ofill ol i i iyt reiastep, sl v

Ko viin. W lein, Dok DHalerri wp
mirged ha Erined evemursad ethidsaion

Bowrnareil ooyt Hie wirimer, Kyrpon called

13NOodVvydy




Racquet’s Must-Have Racquet’s Holiday Gift Guide
Guide T SO

RACQUET

Our audience is selective and &iscerning, ikes to
make a statement and travels with rocquets—an&
we bet yours does tool Our comprehensive ap-
oroach to service content, from our annual gift,

13NOodVvydy

travel and must-have gui&es to an emphosis on
destinations that feature the wellness, culture, his-
tory and of course, play. These guides are digital
tentpoles, print features and even standalone
co"eci:ilale/givewaways in the form of posters and
oullouts. Racquet is the trusted front-door to all of
the tennis curious to the seekers os|<ing for authen-

tic recommendations.
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DIGITAL

Newsletter
Every Fri&ay Docquet’s newsletter goes out to sub-

scribers {eaturing news, hype releases, sneak peo|<s,
upcoming events, and more.

Podcast

Frequenﬂy rated the world's top tennis poo|cas’t,
Racquet's Rennae Stubbs Tennis Podcast sits
o|ongsio|e the Main Draw and speci0| series In
portnerships with brands such as BNP Paribas,
“vian and Volvo.

EDITORIAL ENGINE CREATIVE AGENCY E-COMMERCE HUB

@ Racquet Aug 24 (3) €& o

Racquet House Video Series

Rockefeller Center

» World Team Tennis (A24)
e The p|ayers’ Lounge
» Ambush Tennis

teat. Serena Williams COOCH Six-time Grand

Slam champion, ESPN commentator, former oro

p|oyer ano podcost host Rennae Stubbs

« Home Court
 Road Trip

'1. LR t
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"‘Deliciously smart... a
oame-set-match of liter-
ary bona fides’

— The New York Times Magazine

"A rare tennis magazine
with taste’

—i-D Mogozine

"A smash hit’
— The Stack, Monocle 24

VOGLUE

Rothy’s x Evian Kick Off the US
Open 2022 With a Tennis Takeover
at Raquet House Rockefeller

PRESS &

EDITORIAL ENGINE CREATIVE AGENCY

E-COMMERCE HUB

CULTURAL BRAND

RACQUET ISSUE NO 1/ teat.

Naomi Osaka

Naomi Osaka served as Issue
No. 17's Guest Editor and we've
oublished essays, pho’cography
and original reportage created by

active pro athletes.

Drean
i[ L t}[{Jl'

Theres 2 Wiriness
1I |t I||I|r||
| J.I
vl 'H
| 1.ZI'|| i P

o bt f Aagrurvly’ srocimg By sggpuads frem

13NOodvVvydy

10



CREATIVE

We execute brond, athlete and stakeholder

parl:nersl'nips with Unp0r0||e|eo| storyte“ing -

from content to experiences, al powerecJ by
our authentic o/o channels.

Partnership Opportunities

vents Content
Campoigns Merch / Collabs
Travel Guides Experiences

EDITORIAL ENGINE CREATIVE AGENCY

E-COMMERCE HUB

CULTURAL BRAND
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TOP O MARKETS
New Yorl(, Los Ange|es,

London, Toronto + Mil
the onaon oronto Ian

SOCIAL FOLLOWERS

83k+ cross-platform followers

In metro areas worldwide, Docquet tans are young entrepreneurs, athletes 2X MORE ENGAGEMENT

A
of all levels and expansive creatives. Savvy and design-conscious, they're than any other tennis media & >
investing In property, art, cars, timepleces, tashion and interiors. |i][egt>/|e brand O

©

C

m

{ / [ ¢ -
749 569 8576 249
AGE 25—44 FEMALE HHI ABOVE $100k  hold ADVANCED

DEGREES

1O0M+ MONTHLY
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